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* MODULAR FASHION IS THE FUTURE
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TARGET MARKET.

Primary consumers :
Professionals who
want a sharp, layered Age group: 18-55 years
look without replacing
their wardrobe.

Style-consciuos,
value-
driven consumers.

Urban professionals
and working adults.

College students and
early-career
individuals.




MARKET OPPORTUNITY.

* Global apparel and fashion accessories market: $500B+
* Detachable accessories and smart layering : fast growing niche.
* Rising demand for sustainable, modular fashion.

Fashion Accessories Market

Market forecast to grow at a CAGR of 8.0%

USD 1,520 Billion

USD 761.02 Billion n

2024 2033



MARKET SIZING

e TAM: Global apparel accessories market

e SAM: Urban, professional consumers seeking smart styling

e SOM: Online-first D2C customers in initial launch region

Large, repeat-purchase market with strong expansion potential.

GLOBAL FAST FASHION MARKET 2022-2026

Market growth will ACCELERATE Growth Contributed by
M af a CAGR of NORTH AMERICA
8 - 5 5 ;o c 42 70

Growth for 2022

8.12796

Incremental growth (SB)

1 49.13

The market is FRAGMENTED

- an with several players occupying the
market
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TRACTION ...STAT

e Brand concept finalized

e Currently in prototype cr
Next milestones: -

e Functional prototypes s
e User testing
e Manufacturing partners




MARKET STRATE

e Social media education & styligf content
* |Influencer-led demonstration
e Before/after visual storytelling
e Targeted ads for professiona RS (Sle g H

FF



COMPETITION

¢ Traditional tailors

e Fast-fashion replacements

e Low-quality detachable accessories

Advantage of DRAVIDAZ:

e Premium look

e Precision fit

e Designed specifically for modern

layering problems




VISION

Short-term (6-12 mo thg.):
e Launch core produ Saill

* Validate demand
Long-term: ‘,
e Become the go -to mcpd larfashlon acces ry elfand



FRONT VIEW BACK VIEW

TEAM

e Founder-led
e Focusonde




DRAVIDAZ
FINANCIALS LUXURY REDEFINED

CLIP-ONBEEEGANCE

e Low manufacturing cost per
unit

e Strong gross margins
e Scalable D2C economics



THE ASK

Funding Ask: %10 Lakhs (Minimum Round)

Use of Funds:

e 40% - Product & Prototype Finalization
Refinement of clip-on collars, tuck-in collars, and buttons

e 25% - Tooling & Small-Batch Manufacturing
Vendor setup and initial inventory

e 20% - Branding & Go-To-Market
Website, content creation, and launch marketing

¢ 15% - Operations & Testing
Packaging, logistics, and customer feedback loops

12-18 Month Milestones:

e Market-ready product line

e Successful D2C launch

e Early revenue traction

e Clear path to scale and follow-on funding



CLOSING

DRAVIDAZ
Redefining how clothing adapts to you, not the other way around.
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